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This report has been prepared by Quantum !GFKMDL9F;Q ӱӝ/M9FLMEӞӲ 9L L@= J=IM=KL G> L@= 'FL=JF9LAGF9D $DGGJ:9DD $=<=J9LAGF ӱӝ'$$ӞӲ 9F< AK KM:B=;L LG ;GHQJA?@L 9?J==E=Fts. 

The document is not intended to be relied upon by any entity or individual other than the IFF. Quantum accepts no responsibility whatsoever for the use of and reliance made upon this report by any other 

=FLALQ GJ AF<ANA<M9D GMLKA<= G> /M9FLMEӜK ;GFLJ9;LM9D 9JJ9F?=E=FL OAL@ L@= '$$Ӑ 

The data and information prepared within this report has been obtained and produced from third-party data providers, publicly available sources and primary research conducted by Quantum and its delivery 

partners. 
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 INTRODUCTION 

The '$$ 5GE=FӜK 5GJD< $DGGJ:9DD !@9EHAGFK@AHK2021 

(WFC 2021) in Uppsala, Sweden took place under 

challenging circumstances during the COVID-19 

pandemic. Significant changes to planning and 

flexibility of the organisers and of the IFF were 

required to ensure successful delivery of the event.  

The organisers placed great attention and focus to the 

experience of athletes and spectators attending the 

event and this is demonstrated in the event experience 

scores. However, the organisers failed to market the 

event effectively enough to generate the interest and 

subsequent ticket sales required to make the event 

commercially successful, although, the ever-changing 

COVID-19 restrictions, limitations and uncertainty was 

significantly detrimental to the organisers in this regard. 

Key impacts to the event included changes in 

competition dates (following the postponement of the 

M=FӜKWFC 2020 in Helsinki, Finland), the complete 

cancellation of the qualification system, international 

travel restrictions, budget impacts, workforce impacts 

and the introduction of government-mandated vaccine 

status checks mid-way through the tournament. 

Despite these challenges, the Swedish Floorball 

Federation and its partners delivered a successful WFC 

for all athletes and member national associations taking 

part. This followed the successful delivery of the IFF 

5GE=FӜKU19 WFC 2020 which took place three months 

prior in September 2021 at the same venue in Uppsala. 

               ECONOMIC & TOURISM  

ὠ The direct economic impact of the WFC 2021 is 

=KLAE9L=< LG := AF L@= J=?AGF G> ởқӐ09m. This figure 

considers visitor expenditure and organisational 

surplus expenditure made specifically for the event 

in the host economy. 

 

ὠ The event attracted a cumulative spectator 

attendance of 21,207 in total. 

 

ὠ Despite travel restrictions and testing requirements 

during the pandemic, around 1,700 out-of-town 

spectators still opted to attend the WFC 2021. 

Overnight visitors stayed in Uppsala County for 4.3 

nights on average. 

 

ὠ Although the tourism impact was smaller than at 

previous OGE=FӜKWFC, it still provided a positive 

impact for Uppsala County. 

 

ὠ The Swedish Floorball Federation made a financial 

DGKK G> 9HHJGPAE9L=DQ ở181,642 in hosting the event. 

This has been put down to the significant disruption 

to planning because of the ongoing pandemic and a 

decision to invest further in the quality of TV 

production at the event. 

 

 

 

ECONOMIC & TOURISM 

ởқӐ09m Direct economic 

impact 

  

ở1.06m Total visitor 

expenditure 

  

21,207 Total attendance 

  

8,193 Tickets distributed 

  

9,144 Bed nights 

generated 

  

4.3 nights  
Average length of 

stay in Uppsala 

County for 

overnight visitors 
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               STAKEHOLDER EXPERIENCE  

ὠ Stakeholder experience scores were very high 

amongst both athletes and spectators. Spectators 

rated the atmosphere during the competition at 

94%, a very high score. Spectators were least 

satisfied with the ticket booking process; however, 

this was in part due to the uncertainty surrounding 

the event and the availability of tickets for general 

sale. 

 

ὠ Athletes were most satisfied with the transport 

provisions between the competition venue and their 

accommodation, with 91% rating this positively. 

The standard of refereeing and officiating at the 

WFC 2021 received the least favourable score from 

athletes of all event elements scored, at 62%. 

 

 

               IMAGE & REPUTATION  

ὠ The city of Uppsala received strong overall scores as 

a place to visit with 83% of spectators and 96% of 

9L@D=L=K J9LAF? L@= ;ALQ 9K 9 ӛ%GG<Ӝ GJ ӛ4=JQ %GG<Ӝ

place to visit. 

 

ὠ 92% of Uppsala residents surveyed believed that the 

event had a positive impact on the city and the same 

percentage would like Uppsala to host more 

international events in future. 

 

 

 

STAKEHOLDER EXPERIENCE 

89% Spectator         

event satisfaction 

  

86% Athlete              

event satisfaction 

 
% of athletes/spectators who rated their experience as 

good or very good 

IMAGE & REPUTATION 

83% 
Positive rating of 

host city Uppsala 

(spectators) 

  

96% 
Positive rating of 

host city Uppsala 

(athletes) 

 
% of athletes/spectators who rated Uppsala as a good or 

a very good place to visit  
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               COMMERCIAL & MARKETING 

ὠ With almost 379 broadcast hours, the WFC 2021 

generated around 38% more broadcast time than 

L@= HJ=NAGMK =<ALAGF G> L@= OGE=FӜK OGJD<

championships in 2019. 

 

ὠ Television broadcasts reached 71 territories 

(including 54 territories in Sub-Saharan Africa) with 

coverage secured on major television networks in 

Canada and USA for the first time. 

 

ὠ There were 14 supporting domestic sponsors and 

partners associated with the event with most 

organising committee sponsors providing value-in-

kind services which helped to offset the event 

budget. 

 

 

               PARTICIPATION & PERFORMANCE 

ὠ 315 athletes participated at the WFC 2021, with Italy 

and Thailand receiving wildcard entries following 

confirmation from Australia and Japan that they 

would not be able to participate due to travel 

restrictions. 

 

ὠ Teams were supported by 113 accredited team 

officials and the competition was officiated by 22 

IFF-appointed technical officials.

COMMERCIAL & MARKETING 

4.3m 
Cumulative TV 

audience (5 key 

territories) 

  

6.7m Social media  

impressions 

  

14 Domestic  

sponsors 

 

 

 

 

PARTICIPATION & PERFORMANCE 

315 Athletes 

participating 

  

113 Team  

officials 

  

22 Technical  

officials 
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'$$ 5-+#,Ӝ1WFC HOSTS (1997-2023) 

Year City Nation 

1997 Mariehamn Finland 

1999 Borlänge Sweden 

2001 Riga Latvia 

2003 Bern Switzerland 

2005 Singapore Singapore 

2007 Frederikshavn Denmark 

2009 Västeras Sweden 

2011 St. Gallen Switzerland 

2013 Ostrava/Brno Czech Republic 

2015 Tampere Finland 

2017 Bratislava Slovakia 

2019 Neuchâtel Switzerland 

2021 Uppsala Sweden 

2023 Singapore Singapore 

 

 

 

 

 

 

 

OVERVIEW 

The IFF WomenӜs World Floorball Championships 2021 in Uppsala was the 13th edition of the event and took place 

from 27 November Ӧ 5 December 2021. It was the third time Sweden has hosted the event Ӧ after Borlänge in 1999 

and Västeras in 2009. 

The Swedish Floorball Federation and its venue partner 

in Uppsala, the IFU Arena, were well-prepared to host the 

WFC 2021 following the successful conclusion of the U19 

WFC 2020 which took place between 1-5 September 

2021. 

 

The staging of this event was the perfect opportunity to 

test the facilities of the IFU Arena which enabled the 

organisers to ensure the smooth delivery of the WFC 2021 

three months later. Lessons were learned, processes and 

procedures updated and implemented for the WFC 2021. 

 HOSTING OBJECTIVES 
 

1. To market and advertise the Swedish national 

L=9EK ӱE=FӜK 9F< OGE=FӜKӑ 3қң 9F< K=FAGJKӲ 

 

2. To market floorball as a sport and reach new target 

groups (players and potential sponsors/partners) 

 

3. To gain more experience in hosting international 

events 

 

4. To generate event-related revenues 

 

5. To market Uppsala as a welcoming city for tourists 
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ORGANISING PARTNERS 

The WFC 2021 in Uppsala, Sweden was organised by the Swedish Floorball Federation in partnership with the 

Upplands Floorball Federation, IFU Arena and Destination Uppsala. An event steering committee was formed and 

included representation from each organisation . 

 

Swedish Floorball 

Federation 

Upplands Floorball 

Federation 
IFU Arena Destination Uppsala 

   
 

ROLES & RESPONSIBILITIES 

1. Organiser of WFC 2021 

2. Ticketing & 

partnership sales* 

1. Volunteer recruitment 

2. Provision of key 

staffing personnel 

3. Sport-specific 

resource and expertise 

1. Venue provision 

2. Services. 

3. Maintenance. 

4. Ticketing & 

partnership sales* 

1. Primary funding 

partner through city 

stakeholder financing 

2. Appointment of 

project leader (via 

financing) 

3. City dressing 

*As a result of the COVID-19 pandemic, responsibilities for partnership sales and ticketing was transferred from IFU Arena to the Swedish Floorball Federation 

in a re-negotiation of the commercial partnership structure. 
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HOST PROFILE 

HOST CITY 

ὠ With 177,074 inhabitants, the city of Uppsala is the 

fourth-largest city in Sweden, after Stockholm, 

Malmö, and Gothenburg. Uppsala is the capital of 

Uppsala County and is located 71 km north of the 

Swedish capital Stockholm.  

 

ὠ Uppsala has previously hosted international events 

such as the 1998 European Road Cycling 

Championships and the 2009 Bandy World 

Championships and is home to some of the best 

floorball clubs in Sweden, including Storvreta IBK, 

three-time winner of the IFF Champions Cup (men). 

 

 

 

 

 

 

 

 

HOST VENUE 

ὠ The WFC 2021 was contested at the IFU Arena, a 

multisport arena and sports halls which is privately 

owned by 17 different sports clubs in the region. 

 

ὠ Floorball and basketball are two of the most 

prominent sports hosted at the IFU Arena, with as 

many as 75 elite matches taking place at the venue 

each year. 

 

ὠ The capacity of the IFU Arena is approximately 2,880 

people, however, several alterations such as 

broadcast positioning and accredited media 

tribunes were required to host the WFC 2021 which 

meant that the overall capacity for spectators was 

reduced for this event to around 2,450 seats. 
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ECONOMIC 

& TOURISM 
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MOST ATTENDED MATCHES 

Match Attendance 

Finland Ӧ Sweden (Final) 2,587 

Sweden Ӧ Switzerland (Semi-final) 2,351 

Finland Ӧ Sweden (Group stage) 2,209 

Czech Republic Ӧ Switzerland  

(3rd place) 
1,847 

Sweden - Norway (Quarter-final) 1,812 

 

 

 

 

 

 

 

 

 

 

ATTENDANCE 

The WFC 2021 was heavily impacted by the COVID-19 pandemic in terms of attendance and ticket sales. Travel 

restrictions were in force in Sweden at the time of the event, with vaccine passports implemented at the event venue 

mid-way through the competition. For these r easons, the event attendance cannot be compared to past editions of 

L@= OGE=FӜK 5$! >GJ :=F;@E9JCAF? HMJHGK=KӐ 

 

ὠ The attendance in Uppsala has been calculated 

using a combination of ticket sales data and venue 

admissions data. The cumulative attendance at the 

WFC 2021 was 21,207, including both spectators and 

accredited event participants. 

 

 

 ὠ Spectators attended the event on 2.86 competition 

days on average, rising to 4.05 days on average 

amongst spectators attending from overseas. 

 

ὠ The finals weekend (Saturday 4 and Sunday 5 

December) welcomed a cumulative attendance of 

8,979 in total. 

CUMULATIVE ATTENDANCE BY DAY 

 

2,301

1,426

671

3,772

968

2,329

761

4,277

4,702

Sat 27 Nov Sun 28 NovMon 29 NovTue 30 Nov Wed 1 Dec Thu 2 Dec Fri 3 Dec Sat 4 Dec Sun 5 Dec

TOTAL ATTENDANCE 

21,207 
Cumulative attendance 

(spectators & accredited 

event participants) 

 

 

 

 

 

 



 

                            QUANTUM EVENT EV ALUATION REPORT |  '$$ 5-+#,Ӝ1 5-0*" $*--0 ** !& +.'-,1&'.1 ҜҚҜқ Ӹ 3..1 * ӑ 15#"#, 

ECONOMIC & TOURISM 

13 

 

 

 

 

 

 

 

 

 

 

 

 

 

ATTENDANCE 

SPECTATOR PROFILE | RELATIONSHIP WITH FLOORBALL (self-selected, multiple options) 

 

SPECTATOR GROUP TYPE (self-selected, multiple options) 

 

0.3%

3.5%

4.0%

5.9%

8.1%

8.3%

15.1%

20.2%

34.7%

I am a representative of an event or team sponsor

I am involved in another sport

I am a floorball national federation representative

' 9E 9;LAN= OAL@AF 9 >DGGJ:9DD ;DM:ӜK 9<EAFAKLJ9LAGF

None of the above are applicable to me

I am a parent of a competing floorball player (at this WFC)

I am a floorball player

I am a floorball coach or part of team management

I am a floorball fan

AVERAGE GROUP SIZE 

 5.3 
Many spectators attended in 

groups, including with their school, 

or with their floorball team 
 

 

 

 

 

 

GENDER PROFILE 

 
52% 

 
47% 

ӝ-L@=JӞ O9K K=D=;L=< :Q0.8% of respondents. 

AGE PROFILE 

 

 

 

 

 

 

 

 

N = 249                                            

 

 

 

6.0%

7.5%

8.6%

14.1%

15.3%

19.2%

19.2%

27.1%

29.4%

Other

Family (children aged 0-6)

Colleagues from my workplace

Members of my floorball club

Family (children aged 7-10)

Family (children aged 11-16)

Friends

Other family members

Spouse/Partner
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TICKETING 

ὠ There were 8,193 tickets distributed in total, 

including 1,364 finals weekend tickets which 

enabled spectators to attend all matches on 

Saturday 4th and Sunday 5th December. This 

included the 5th-8th placement matches, 5th place 

match, 3rd place match, semi-finals and final. 

 

ὠ The IFU Arena had a maximum capacity of 

approximately 2,450 for each competition session 

with the remaining seating designated as athlete 

seating, VIP and accredited media areas. There were 

18 ticketed sessions in total, sold either as day 

tickets, evening tickets or all-day tickets depending 

upon the competition day. 

 ὠ In addition to ticket sales, a local club and school 

initiative was organised by the Swedish Floorball 

Federation and the Upplands Floorball Federation 

to bring children to the event free of charge with 

their club or school. Due to concerns and 

restrictions relating to the pandemic, alongside 

vaccination status circumstances, the initiative did 

not bring as many children to the event as was 

originally planned. As such, the total number of 

complimentary tickets distributed as part of this 

specific initiative is unknown with around 30 school 

classes attending between Monday 29 November 

and Friday 3 December. 

TICKETS SOLD BY DAY (IFU ARENA HALL A) 

 

716 680

84

1,090

74

576

232

1,168
1,296

Sat 27 Nov Sun 28 NovMon 29 NovTue 30 Nov Wed 1 Dec Thu 2 Dec Fri 3 Dec Sat 4 Dec Sun 5 Dec

TICKETS DISTRIBUTED 

8,193 
Tickets distributed for the IFF 

WFC 2021 in Uppsala, sold plus 

complimentary 

 

 

 

 

 

 

TICKETS SOLD & DISTRIBUTED 

4,883 Tickets sold 

   2,637    Adult Tickets 

   1,407    Club & Fan Tickets 

       643    Youth Tickets 

       188    Matchday Hospitality 

            8    Other Tickets 

  

3,310 Complimentary tickets 

distributed 

 

Complimentary tickets were used by participating teams and invited 

guests to provide access to IFU Arena Hall A throughout the event 

period. 
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TICKETING | PRICING 

ὠ The ticket pricing strategy was designed to bring 

?J=9L=J H9JALQ :=LO==F E=FӜK 9F< OGE=FӜK >DGGJ:9DD

events in Sweden with a premium pricing structure 

implemented to emphasise the appeal and 

entertainment value of the WFC 2021. 

 

ὠ The finals weekend ticket package was highly 

popular and sold out soon after going on sale in April 

2021 Ӧ around seven months prior to the event 

taking place. 

 ὠ Access to all matches in Hall A was ticketed, whilst 

throughout the duration of the competition 

spectators could access matches in Hall B free of 

charge. 

 

TICKETED SESSIONS 

Group 27/11/2021 14:00 All-Day Group 03/12/2021 10:00 Day 

Group 28/11/2021 10:00 All-Day Group 03/12/2021 16:00 Evening 

Group 29/11/2021 13:00 Day 5th-8th  04/12/2021 12:00 

Group 29/11/2021 16:00 Evening SF1 04/12/2021 15:45 

Group 30/11/2021 13:00 Day SF2 04/12/2021 19:45 

Group 30/11/2021 16:00 Evening 5th 05/12/2021 10:00 

Group 01/12/2021 10:00 Day 3rd 05/12/2021 13:00 

Group 01/12/2021 16:00 Evening Final 05/12/2021 16:30 

Group 02/12/2021 09:15 Day Finals Weekend Package 

Group 02/12/2021 15:15 Evening Matchday Hospitality (27th, 30th, 4th, 5th) 

 

 

 

 

FINAL WEEKEND TICKET PACKAGE PRICE  

.JA;= ӱởӲӻ Type Section 

125 Adult L 

97 Adult K/M 

39 Youth 4-16yr K/M 

68 Adult A 

29 Youth A 

 
*Converted from Swedish Krona 

 

 

IFU ARENA HALL A VENUE SEATING PLAN 
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FINANCIALS 

ὠ The WFC 2021 in Uppsala was significantly impacted 

by the COVID-19 pandemic and therefore initial 

budget projections remained under close review 

throughout the planning period. 

 

ὠ The organisers of the WFC 2021 made additional 

expenditure on COVID-19-related measures to 

ensure the safety of all event participants and 

spectators. 

 

 

 ὠ The organisers and the Swedish Floorball 

Federation also made the decision to increase their 

expenditure to enhance the level of TV production 

O@A;@ ;GKL 9F 9<<ALAGF9D ҟҚҚӑҚҚҚ 1#) ӱởҞҢӑҝҚңӲӐ 

 

ὠ As of March 2022, the WFC 2021 was anticipated to 

make a loss of approximately ở181,642. 

INCOME & EXPENDITURE STATEMENT (MARCH 2022) 

Income & Expenditure Budget SEK Budget EUR 

Total Income 6,950,000 671,496 

Total Expenditure 8,830,000 853,138 

Profit / Loss  - 1,880,000 - 181,642 
 

SEK to EUR exchange rate at 5 Dec 2021: 10.35002 
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TOURISM | ORIGIN & BED NIGHTS 

HIGHLIGHTS 
  

ὠ The unique spectator attendance at the WFC 2021 

totalled 2,930. 58% of all spectators came from 

outside Uppsala County, including 16% from 

overseas. 

 

ὠ 95% of visiting spectators surveyed said that 

attending the WFC 2021 was the primary reason for 

visiting Uppsala. 

  
 

ὠ It is estimated that 1,468 out-of-town visitors 

(spectators and accredited event participants) 

stayed overnight in paid accommodation in Uppsala 

County during their visit, generating 9,144 bed 

nights throughout their stay. 

 

ὠ Of all visiting spectators attending from outside 

Uppsala County, 62.5% commuted to the event each 

day they attended. 

SPECTATOR ORIGIN | PLACE OF RESIDENCE 

42% 
UPPSALA COUNTY 

23% 
STOCKHOLM COUNTY 

20% 
OTHER SWEDEN  

16% 
OVERSEAS 

BED NIGHTS IN UPPSALA 

Origin 
Persons in paid 

accommodation 
Average nights Bed nights 

Athletes 315 10.2 3,213 

Team officials 118 10.2 1,153 

Technical officials 22 8.8 194 

IFF staff, VIPs & guests 50 6 300 

Accredited media 60 7 420 

Other event staff & suppliers 50 3.5 175 

Spectators (visitors) 858 4.3 3,689 

 1,468  9,144 

OVERNIGHTS VISITORS 

97% Overnight visitors who stayed in 

Uppsala County 

  

90% 
Visiting spectators that chose 

hotel/hostel as paid 

accommodation 

  

13% 
Visiting spectators that stayed at 

least one night in Stockholm 

County during their visit 

 

 

 

 

VISITING SPECTATORS 

1,700 
Out-of-town spectators from 

Sweden outside Uppsala 

County and from overseas 

 

 

 

 

 

 

OVERNIGHT ACCREDITED PERSONNEL 

615 
Out-of-town accredited 

personnel from Sweden and 

from overseas that stayed in 

paid accommodation 
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TOURISM | VISITOR EXPENDITURE 

HIGHLIGHTS 
  

ὠ It is estimated that visiting spectators to the WFC 

ҜҚҜқ KH=FL ởҚӐ47m in total whilst in Uppsala County, 

O@AD= 9;;J=<AL=< H=JKGFF=D KH=FL 9 >MJL@=J ởҚӐҟ9m 

in Uppsala. 

 

ὠ The average per person expenditure associated with 

L@= =N=FL AK =KLAE9L=< LG := ởҝ19 for out-of-town 

spectators >JGE 1O=<=F 9F< ởҠҚң >GJ GN=JK=9K

spectators. 

  
 

ὠ This figure includes expenditure on 

accommodation, event merchandise, food and 

drink, public transport and visiting local tourist 

attractions in Uppsala County. 

 

ὠ Spend on accommodation accounted for ở0.45m 

(76%) of the total expenditure generated by the 

accredited participants. 

 

EXPENDITURE BREAKDOWN BY VISITOR ORIGIN 

ởҝқң 
AVERAGE SPEND PER PERSON PER VISIT 

 

ởҠҚң 
AVERAGE SPEND PER PERSON PER VISIT 

VISTING SPECTATORS FROM SWEDEN OVERSEAS SPECTATORS 

VISITOR EXPENDITURE 

ởқӐ06m 
Total spend in Uppsala 

from out-of-town visitors 

(spectators and accredited 

personnel) 
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ECONOMIC IMPACT 

HIGHLIGHTS 
  

ὠ The total direct economic impact of the WFC 2021 

has been estimated using spectator expenditure, 

accredited participant expenditure and 

organisational expenditure of the local organising 

committee and the IFF. 

 

ὠ Expenditure items included within the direct 

economic impact calculation have been generated 

because of the event taking place in the host 

economy, measured as net additional benefit to 

that economy. 

  
 

ὠ The host economy has been defined as Uppsala 

County, incorporating the city of Uppsala and 

surrounding areas.  

 

ὠ The direct economic impact figure has been 

significantly impacted by the reduced number of 

overseas fans which would usually travel to attend 

the WFC due to the implications of the COVID-19 

pandemic. 

 

DIRECT ECONOMIC IMPACT BREAKDOWN 

ởҚӐ47m 
VISITING SPECTATORS  

EXPENDITURE 

 

ởҚӐҟ9m 
ACCREDITED PERSONNEL 

EXPENDITURE 

ở24.2k 
ORGANISER SURPLUS  

TOURISM EXPENDITURE 
NET ORGANISATIONAL 

SPEND* 
 

 

*The net organisational spend has been calculated using the preliminary budget provided in December 2021. The final budget was not made 

available by the organisers for inclusion in this report. 

 

DIRECT ECONOMIC IMPACT 

ởқӐ09m 
Direct economic impact 

estimated for Uppsala 

County from hosting the IFF 

WFC 2021 
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STAKEHOLDER 

EXPERIENCE 
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OVERALL SPECTATOR EXPERIENCE 

89% 
% of spectators rating their overall 

=PH=JA=F;= 9K ӛ%GG<Ӝ GJӛ4=JQ

%GG<Ӝ 

 

 

OVERALL ATHLETE EXPERIENCE 

86% 
% of athletes rating their overall 

=PH=JA=F;= 9K ӛ%GG<Ӝ GJ ӛ4=JQ

%GG<Ӝ 

 

 

 

 

 

 

 

 

 

 

 

 

 

SPECTATOR EXPERIENCE 

ὠ Spectators gave very positive feedback following 

their experience at the WFC 2021. The atmosphere 

in the venue was rated very highly, as was the 

helpfulness of staff and volunteers and sport 

presentation elements at the IFU Arena.  

  

ὠ Comments received via the spectator survey 

provided criticism of the event website and the 

amount of information made available to fans. 

Several comments noted a lack of information 

which meant the event was not marketed very well, 

however, it was also recognised that the pandemic 

also had a negative impact on these elements.  

 

SPECTATOR EVENT EXPERIENCE SCORES 

(% SATISFIED) 

Atmosphere during the competition 96% 

Helpfulness of staff/volunteers 86% 

Sport presentation 85% 

Overall value for money 79% 

Marketing and promotion of the event 67% 

Entertainment provided at the venue 61% 

Availability of match statistics and data 61% 

Ease of booking tickets 58% 

 

N = 249                                             

ATHLETE EXPERIENCE 

ὠ When comparing the WFC 2021 with previous 

editions of the event, of those athletes and team 

officials surveyed, 83% of respondents believe that 

the event was either the same or better than 

previous events they have participated in. 

 

ὠ For 41% of respondents the WFC 2021 was their first 

experience of the event. 

 

 

 

 

ATHLETE EVENT EXPERIENCE SCORES 

(% SATISFIED) 

Transportation arrangements to and 

from the event venue 
91% 

Accommodation during the event 86% 

Standard of venues and facilities 86% 

Quality of the flooring during the games 85% 

Information/announcements available to 

athletes at the venue 
82% 

Atmosphere during the games 74% 

Standard of refereeing/technical officials 

you experienced 
62% 
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IMAGE  

& REPUTATION 
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CITY SCORE (SPECTATORS) 

83% 
% of visiting spectators rating 

Uppsala 9K 9 ӛ%GG<Ӝ GJ ӛ4=JQ %GG<Ӝ

place to visit 

 

 

CITY SCORE (ATHLETES) 

96% 
% of athletes rating Uppsala 

9K 9 ӛ%GG<Ӝ GJ ӛ4=JQ %GG<Ӝ HD9;= 

to visit 

 

 

 

 

 

 

LIKELIHOOD TO RECOMMEND 

SPECTATORS 

 
ATHLETES 

 

% of spectators/athletes that would recommend visiting Uppsala to 

friends/family 

N = 330                                             

 

 

 

 

 

78%

80%

DESTINATION IMAGE Ӧ UPPSALA 

HIGHLIGHTS 

ὠ The city of Uppsala scored highly as a place to visit 

amongst both athletes and spectators who were 

surveyed. 

 

ὠ The likelihood of these surveyed visitors 

recommending visiting Uppsala to friends and 

family also scored highly. 

 

ὠ Close to 80% of Uppsala residents who attended the 

WFC 2021 believe that hosting the event will help to 

raise the domestic and international profile of the 

city.  

  

P 

 

 

 

UPPSALA 0#1'"#,21ӜAGREEMENT LEVELS WITH PERCEIVED EVENT IMPACT 

92% 
% of Uppsala residents who would 

like the city to host another edition of 

the event 

 

91% 
% of Uppsala residents who felt 

proud about WFC 2021 being hosted 

in Sweden 

92% 
% of Uppsala residents who believe 

the event had a positive impact for 

Uppsala 
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ASSESSMENT CRITERIA 

ὠ Accessible sport (required facilities and 

equipment to play, e.g. court, stick and ball) 

ὠ Clean and fair sport (match-fixing, doping, 

adjudicating, scandal) 

ὠ Equality and inclusivity  (gender parity, diversity 

of players/fans, disability friendly) 

ὠ Environmental consideration  (sustainability 

initiatives and advocacy) 

ὠ Safe sport (likelihood and prevention of injury, 

protection from abuse Ӧ e.g. children/youth) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PERCEPTION OF FLOORBALL 

HIGHLIGHTS 

ὠ The research found that greater agreement was 

evident amongst athletes compared to spectators 

across all areas except for the statement that 

floorball is an equal and inclusive sport, where 

spectators indicated a slightly greater level of 

agreement compared to athletes. 

 

ὠ There is strong consensus that floorball is a clean, 

fair and accessible sport. 

  

ὠ Consideration for the environment has been shown 

to be the specific area for which further progress is 

required. Compared to athletes, spectators remain 

to be convinced that floorball takes serious 

consideration towards environmental 

responsibility. 

 

 

 

LEVELS OF AGREEMENT WITH STATEMENTS ABOUT FLOORBALL (SPECTATORS & ATHLETES) 

 
  ̧  SPECTATORS  ̧  ATHLETES  

N = 330                                            % of spectators/athletes that agreed or strongly agreed with the statements      

81.3%

61.7%

92.6%

75.0%

88.8%

55.4%

66.3%

92.0%

81.9%

88.0%

Floorball is a sport that is considerate of the environment

Floorball is a safe sport

Floorball is a clean and fair sport

Floorball is an equal and inclusive sport

Floorball is an accessible sport
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COMMERCIAL  

& MARKETING 
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CUMULATIVE AUDIENCE 

4.3m 
Number of TV viewers in five key 

territories: Czech Republic, 

Finland, Slovakia, Sweden and 

Switzerland. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

TV & STREAMING SUMMARY 

HIGHLIGHTS 

ὠ The coverage from the WFC 2021 was available 

worldwide through a combination of broadcast and 

streaming deals with local and pan-regional 

broadcasters. 

ὠ In total, broadcast rights holders showed around 

240 matches generating nearly 379 broadcast hours. 

ὠ +9L;@=K O=J= 9DKG K@GOF GF '$$ӜK 7GM2M:= ;@9FF=D

with geo-blocking in five territories: Germany, 

Norway, Singapore, Sweden and Thailand. 

ὠ English commentary was available to broadcasters 

for 32 out of 48 matches played in the tournament. 

 DISTRIBUTION 

ὠ Media rights to WFC 2021 were distributed by IFF in 

selected key territories, including the host country, 

and Protocol Sports Marketing internationally. 

PRODUCTION 

ὠ Television production was handled by Rego 

Production. Production standard included six 

operated cameras and two fixed cameras. 

HOST BROADCASTER 

ὠ Swedish Television acted as the host broadcaster 

for the WFC 2021. 

KEY DATA 

26 TV Broadcasters 

  

71 TV Territories 

  

4 Streaming partners 

  

379h Broadcast time (TV & streaming) 
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BROADCASTERS  

LIVE & DELAYED COVERAGE 

Territory  Broadcaster Territory  Broadcaster 

Canada CBC Slovakia RTVS 

Czech Republic Czech Television Slovakia Arena Sport 

Czech Republic TV Tipsport* Sub-Saharan Africa W Sport 

Finland YLE Sweden Swedish Television (SVT) 

Germany Sportdeutschland.TV* Switzerland RSI 

Latvia Sportacentrs Switzerland RTS 

Norway TV 2 Switzerland SRF 

Russia TV Start Thailand T Sports* 

Singapore Mediacorp USA beIN Sports 

  Worldwide Olympic Channel* 

* Streaming only 

J=F9 1HGJLӜK ;GN=J9?= O9K 9DKG 9N9AD9:D= NA9 K9L=DDAL= AF&MF?9JQ 9F< .GD9F<ӑ O@AD= 5 1HGJLӜK JA?@LK DA;=F;= ;GN=J=< ҟҞ L=JJALGJA=K 

NEWS ACCESS RIGHTS 

Territory  Broadcaster Territory  Broadcaster 

Czech Republic TV Nova Germany ARD 

Denmark DR Germany MDR 

Estonia Duo 5 Norway NRK 

Finland MTV3 Philippines TV5 

Finland Nelonen Slovakia TA3  

  Sweden TV4 
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BROADCAST TIME 

Territory  Broadcast time 

Canada 30:00:00 

Czech Republic 22:03:10 

Finland 15:13:00 

Germany 19:45:00 

Latvia 22:00:00 

Norway 18:00:00 

Russia 28:30:00 

Singapore 26:00:00 

Slovakia 31:31:43 

Sub-Saharan Africa 31:30:00 

Sweden 20:26:07 

Switzerland 27:51:00 

Thailand 26:00:00 

USA 28:30:00 

Worldwide 31:30:00 

 

 BROADCAST TIME AND VIEWERSHIP 

BROADCAST TIME 

ὠ With nearly 379 broadcast hours, the WFC 2021 

generated around 38% more broadcast time than 

the previous edition of the Women's World Floorball 

Championships in 2019. 

ὠ European broadcasters accounted for 54% of the 

total broadcast time, down from 79% in 2019. They 

showed 205 hours of the coverage in total.  
ὠ More than 53 broadcast hours were generated by 

the rights holders in Canada and the USA, while 

broadcasters in Asia aired 52 hours of the coverage. 

  

 

AUDIENCE RATINGS (TV ONLY) 

4.3m  

Cumulative audience across five key 

markets: Czech Republic, Finland, 

Slovakia, Sweden and Switzerland. 

 

518,000 

Viewership of the final 

in host country Sweden (TV only) 

 

260,667 

N=J9?= NA=O=JK@AH G> 1O=<=FӜK

matches on SVT 

 

 

CUMULATIVE TV AUDIENCE COMPARISON IN KEY MARKETS (WFC 2017 Ӧ WFC 2021) 

Event edition Czech Republic Finland Sweden Switzerland  

Bratislava 2017 604,000 1,023,000 633,000 305,000 

Neuchâtel 2019 824,000 1,467,000 717,164 866,695 

Uppsala 2021 807,000 912,000 1,599,000 360,300 
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TOP 10 YOUTUBE VIDEOS (20.11-12.12) 

Video Views 

Finland Ӧ Sweden (Final) 26,411 

Poland - Slovakia (5th place) 18,499 

Highlights Poland Ӧ Latvia (Group 

stage) 
17,822 

Finland Ӧ Sweden (Group stage) 16,698 

Czech Republic Ӧ Switzerland  

(3rd place) 
15,963 

Finland Ӧ Poland (Quarterfinal) 15,182 

Czech Republic Ӧ Finland (Semi-final) 15,166 

Slovakia Ӧ USA (Group stage) 13,638 

Norway Ӧ Slovakia (5th-8th) 13,525 

Poland Ӧ NFFR (Play-off) 13,273 

 

 

 

 

ONLINE STREAMING 

HIGHLIGHTS 

ὠ Several streaming deals were secured for the WFC 

2021, most notably with the Olympic Channel.  

 

ὠ Streaming rights were also exploited by TV rights 

holders such as SVT In Sweden and YLE in Finland 

which drew a total audience of 335,000 and 816,343, 

respectively, for their live streams from WFC 2021. 

 

ὠ However, in most territories without a broadcast 

<=9D AF HD9;=ӑ '$$ӜK 7GM2M:= ;@9FF=D O9K L@= ?G-to 

platform for digital content, including live streams 

from all matches. 

  

ὠ In the 7 days either side of the event period the IFF 

YT channel recorded nearly 600,000 views related to 

the the WFC 2021. Users from Finland accounted for 

16.1% of the views on the channel, followed by 

Sweden (13.2%), Czech Republic (10.2%), Slovakia 

(9.7%) and Switzerland (9.3%). 

 

ὠ The total watch time of 129,980 hours was down 

from 144,132 hours generated during WFC 2019, but 

up from 100,294 recorded in 2017. 

 

ὠ More than 150 videos were published by the IFF 

during the analysed period, including live streams, 

highlights and interviews.  

 

YOUTUBE VIDEO VIEWS Ӧ EVENT PERIOD (27.11-05.12) 

 

Based on all video consumption, including videos related to other IFF events and in particular the M=FӜK 5$! ҜҚҜҚӐ

52,309

75,201 69,607 72,496
78,768

71,789

139,015
150,813

160,383

2021-11-27 2021-11-28 2021-11-29 2021-11-30 2021-12-01 2021-12-02 2021-12-03 2021-12-04 2021-12-05

KEY DATA Ӧ IFF YOUTUBE (20.11-12.12) 

593,200 Views 

  

129,980 Watch time (h) 

  

4,997 Likes 

  

 

 

 

 

 

 

+=FӜK 5$! KL9JLK 

WFC 2021 Final 
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MOBILE APP USAGE 

HIGHLIGHTS 

ὠ The IFF Events mobile app gives the users access to 

the key information on the IFF Events including 

L=9E <9L9ӑ E9L;@ KL9LAKLA;K 9F< L@= ӝ?M=KK L@=

J=KMDLӞ >=9LMJ=Ӑ 

 

ὠ As of 6 January 2022, the IFF Events mobile app was 

downloaded by 71,532 users. This includes 2,674 

downloads since the U19 WFC 2020 and 2021 which 

were held in August and September 2021. 

  

ὠ A total of 1,763 persons took part in the WFC 2021 

guess the result competition, sponsored by 

UNIHOC.  

 

ὠ The number of active users during WFC 2021 

averaged 8,300 per day.   

 

iOS DOWNLOADS Ӧ TOP 5 COUNTRIES  ANDROID DOWNLOADS Ӧ TOP 5 COUNTRIES 

Sweden   Czech Republic  

Switzerland   Germany  

Czech Republic   Finland  

Finland   Switzerland  

Germany   Slovakia  
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WEBSITE TRAFFIC 

ὠ The traffic generated on the WFC 2021 website 

(www.wfc2021.se) during the event period 

accounted for 76% of all page views recorded 

throughout 2021. 

 

ὠ However, in comparison to the previous edition of 

the WFC, the number of sessions and page views 

was around 60% of the traffic generated during the 

WFC 2019. 

 

KEY DATA Ӧ WFC 2021 WEBSITE (27.11-05.12) 

51,082 
USERS 

113,672 
SESSIONS 

480,299 
PAGE VIEWS 

 

USERS BY COUNTRY OF ORIGIN 

Sweden 33% 

Switzerland 20% 

Finland 10% 

Czech Republic 7.5% 

Norway 4.3% 

Slovakia 3.8% 

Germany 3.1% 

Singapore 3.1% 

Denmark 2% 

Latvia 1.7% 

DIGITAL NEWS 

ὠ 1,865 news stories about the WFC 2021 were 

published during the event +/- seven days, 

according to the data provided by Meltwater. 

 

ὠ Around 65% (1,213) of all stories were published 

during the event. 

 

DIGITAL NEWS PRE-, DURING AND POST-EVENT 

 
 ̧  ̧  ̧

PRE-EVENT DURING EVENT POST-EVENT 

 

% OF ALL NEWS BY TERRITORY 

Sweden 41% 

Finland 21% 

Czech Republic 9.9% 

Switzerland 6.5% 

Latvia 5.5% 

Slovakia 4.1% 

Norway 2.6% 

Estonia 2.1% 

Germany 2% 

Singapore 1.2% 

 

ACCREDITED MEDIA 

ὠ There were 230 media representatives accredited    

for the event, including broadcast rights holders 

staff, photographers and written press. 

 

 

 

 

 

 

 

 

ACCREDITED MEDIA BY FUNCTION 

Written press & digital media 99 

TV broadcast & production 59 

Photographer 45 

Team media attaché 17 

Radio 10 

 

 

65% 30%
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SOCIAL MEDIA 

HIGHLIGHTS 

ὠ While the total number of impressions and 

engagements was down on the comparative period 

during WFC 2019 (34% decline), WFC 2021 generated 

higher engagement rates per post than the previous 

edition of the event (188 in 2021 vs. 132 in 2019).  

 

ὠ 74% of all impressions were generated on 

Instagram. The highest engagement rate of 4.9% 

was registered on Facebook. 

 

ὠ In addition to managing its own accounts, IFF 

launched the Social Media Ambassadors 

Programme for which the objective was to engage 

floorball players in promoting the sport globally and 

raise the awareness of floorball. 22 ambassadors 

from 19 countries were selected in April 2021. 

  

ὠ IFF uses its main federation accounts and the WFC 

accounts on Facebook, Instagram and Twitter to 

promote WFC-related content. WFC LOCs are 

responsible for the administration of the WFC 

accounts in the year of the world championships. 

 

ὠ Due to the three-day overlap between the M=FӜK

WFC 2020 9F< L@= OGE=FӜK WFC 2021, overall 

figures measured during the period of the WFC 2021 

can be seen as slightly inflated as both LOCs were 

utilising the WFC accounts at the same time. 

 

PROFILE PERFORMANCE Ӧ IFF/WFC ACCOUNTS (27.11-05.12) 

Profile  Audience 
Net Audience 

Growth 

Published 

Posts 
Impressions Engagements 

Engagement 

Rate 

Twitter (IFF) 14,153 72 116 232,417 8,381 3.6% 

Twitter (WFC) 2,347 81 85 114,290 2,971 2.6% 

Instagram (IFF) 75,776 1,207 233 3,585,291 94,401 2.6% 

Instagram (WFC) 13,849 781 520 1,401,797 41,086 2.9% 

Facebook (IFF) 42,362 75 82 1,043,274 49,530 4.7% 

Facebook (WFC) 15,412 79 109 346,910 18,448 5.3% 

KEY DATA (27.11-05.12) 

6,723,979 Impressions 

  

214,817 Engagements 

  

148,991 Reactions 

  

2,295 Net audience growth 

  

1,165 Comments 

  

1,145 Posts 

  

797 Shares 

 

Data based on the analysis of six IFF and WFC accounts across 

Facebook, Instagram and Twitter. 
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SOCIAL MEDIA | MOST POPULAR POSTS 

 

Facebook Twitter  Instagram 

5 December 2021 1 December 2021 29 November 2021 

   

6,666 
TOTAL ENGAGEMENTS 

2,837 
TOTAL ENGAGEMENTS 

4,171 
TOTAL ENGAGEMENTS 
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SPONSORSHIP 

ὠ The WFC 2021 was supported by a mixture of 

international and domestic sponsors. International 

KHGFKGJK ;GEHJAK=< '$$ӜK DGF?-standing partners 

Gerflor, Swerink and Unihoc, while domestic 

partners were predominantly from the Uppsala 

region. The IFF also secured Finnish F-liiga, the top-

LA=J OGE=FӜK >DGGJ:9DD D=9?M= AF $AFD9F<ӑ 9K 9

sponsor of the event. 

 

ὠ In total, 14 domestic sponsors and partners were 

signed, but it is the host city, through its destination 

marketing agency Destination Uppsala, that 

provided the main funding for the event. 

 

ὠ Revenue from partnership sales was split between 

the Swedish Floorball Association (60%) and the IFU 

Arena (40%) as part of a commercial arrangement 

agreed between the two parties. The IFU Arena 

rented the venue and provided required services 

free of charge in return for a percentage cut of the 

commercial revenues achieved from the event. 

 

WFC 2021 SPONSORS 

Name Type Name Type 

Gerflor International sponsor Gibon Event sponsor/partner 

Swerink International sponsor Gimo Bussresor Event sponsor/partner 

Unihoc/Dynamic International sponsor Max Uppsala Event sponsor/partner 

Bergstrands Gymnasium Event sponsor/partner OBOS Event sponsor/partner 

Destination Uppsala Event sponsor/partner Pantamera Event sponsor/partner 

Eksjohus Event sponsor/partner Scandic Event sponsor/partner 

Europcar Event sponsor/partner Scenteknik Event sponsor/partner 

Finnish F-liiga Event sponsor/partner Svenska Spel Event sponsor/partner 

FROMM | Packaging Systems Event sponsor/partner TCT Event sponsor/partner 

 

SPONSORS BY SECTOR 

Sector Number Sector Number 

Sport equipment 3 Gambling 1 

Event services 2 Holidays & leisure 1 

Property 2 Internet & IT services 1 

Travel & transport 2 Manufacturing 1 

Destination marketing 1 Recycling 1 

Education 1 Sports league 1 

Food & beverage 1 Total 18 
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SPONSOR AWARENESS 

UNPROMPTED AWARENESS (TOP 3) 

   
  25%  16%   11%  

 

PROMPTED AWARENESS (TOP 10) 

 

N = 245                                       *not WFC 2021 sponsor 

13.3%

21.3%

22.8%

28.1%

28.9%

41.1%

51.0%

51.0%

57.0%

65.8%

VisitSweden*

Gibon

Swerink

Hertz*

Gerflor

OBOS

Svenska Spel

Uppsala

Unihoc

Pantamera
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PARTICIPATION  

& PERFORMANCE 


